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Financial Accounting
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This course is designed to introduce the basic accounting

concepts and the social role of accounting; students will learn about the
principles of recording&preparing financial statements, accounting&reporting
concepts for assets, liabilities, owners’ equity - in various types of businesses, and

analysis of business financial performance, via the practical training process.
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Statistics for Innovation Management and

Business Development
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This course is designed to introduce basic statistical concepts
for business research; students will learn about the business data characteristics,
data collection methods, data analysis, parameters estimation&test,
regression&correlation analysis, and time series analysis; students will learn to
test chi-square, and analysis of variance, via practical training program with

statistical packages.
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Social Engagement
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This course prepares students for project management skills

to satisfy the community’s needs and engage with the community in the field of

related; students will practice the project management skills by implementing:
project formulation, project preparation, project assessment and project
approval, project implementation, and project evaluation. At the end of the
trimester, students will prepare a social engagement project and present the

project results.
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Leadership and Communication
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This course is prepared for students in leadership skills;

students will practice the team building skills, and will learn to create the

collaborative environments, the leadership process -in the context of the team
and dynamics of the group for change, investigate the process and content issues
of team building, interpersonal, group relations, effective problem solving, and
decision making skills in collaborative environments, emphasized via skill

development and teamwork.
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Managerial Accounting and Financial

Management
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This course is designed to introduce the importance&role of
accounting; students will learn about the role of information accounting:
information management, planning, controlling, performance evaluating, short-
term&long-term decision making, concept&definition of cost, cost management
for improving the effectiveness of a firm’s operations, and financial statement;
students will also practice the analysis of accounting information for business
management, financial statement, analysis of financial statement, value

evaluation, investment analysis, derivative, and financial risk analysis.
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Business and Innovation Management

Research
Junefunew:  BUS61-621 admiiionsdanisuinnssuuaynswangsna
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Development
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This course is provided for students to understand the concepts
and objectives of business&innovation management research; students will learn
the principles, methodology, process of innovation administration research,
problem exploring, instrument design, development of research tools, sampling
methods, data collection methods, statistical data analysis, research
presentation, and preparation research paper, via the assignments and class-
discussion. At the end of the trimester, students will develop a high quality

research proposal for business&innovation management.
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Innovation and Business Creation
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n1singsialvy maamumiﬂigqaﬁumﬁmaﬂmﬁﬂigﬂauqiﬁamﬂ%fquLLazLﬁu
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This course is designed to introduce the innovation concepts,

entrepreneurships’ characteristic&skill; students will learn the innovation

management for starting their own business, seeking new business opportunities,

preparing business plans; this course is emphasized on leaning though case

38



studies and discussion; students will also know the problems&obstacles of new
business management, and also implementation of entrepreneurship concepts

for improving the effectiveness of a firm’s operations.
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Seminar in Innovation Management and

Business Development
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This course is intended to provide the opportunities for
students to debate and criticize the issues about the concept of innovation
administration&modern management -by experience sharing with expertise.
Moreover, students will also have the field study of good practice management
in both domestic&international. At the end of the trimester, students will present
the interesting innovation administration&business issues ,and will prepare a

report on educational standards.

ECN61-671 mMsseimaasegaianisinaulaniegsia 4 (3-2-7)
Economic Analysis for Business Decisions
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This course is designed to introduce the basic tools of

micro&macroeconomics; students will learn microeconomic concepts: supply

and demand, production, cost, market structure; students will learn
macroeconomic issues: concerning the determination of an economy’s aggregate

level of production, employment&inflation, macroeconomic policy role; students
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will practice economic analysis to develop the recognization of the relationship

between an enterprise and the economic environment in which its operation.

HRM61-632  WHANIINBIANITLAZNITIANITNIWEINTUYWE 4(3-2-7)

Organizational Behavior and Human

Resource Management
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This course is intended for students to understand the
concept and theory in modern human resource management and administration;
students will learn the role of executives in the managerial function: the
managerial process, the organization design&development, principles&analysis of
behavioral individual and organizational, the relationship between individuals and
group leader, leadership skills, authorities, motivations, organizational
communication, conflict& the organizational change, analysis of issues related to
management -organizational behavior in the globalized world. At the end of the
trimester, students will produce high quality reports on organizational behavior

and human resource management.

MGT61-781 n1suTMslAsINsBeanagns 4 (3-2-7)
Strategic Project Management
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This course is allowed students to practice: design&analyze

project, planning strategies, the project possibility. In addition, students will learn
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techniques and tools, which are used in operational planning, sequences of
operations, controlling& monitoring the project, and evaluating the project in the
field with business strategy . At the end of the trimester, students will be offered

case studies.

MGT61-782 N153AN13NALNTUALNIINAIA 4 (3-2-7)
Strategic Management and Marketing
AniialenaliinAnuldindnseranmundouenielunas
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This course is allowed students to practice analyzing both

internal&external business environment, and trends of business; students will learn
identifying strategic direction, policy, goals&strategic plans -for the business success
under  the  changing  environment-,  implementing  strategic  plans,
controlling&evaluation -emphasis on learning via case studies and business games-,
market segmentation, market targeting, differentiation&positioning based on product
life span; students will be trained presenting the new product, packaging&branding,
product&rand management, scheduling management, marketing channel
management, marketing promotion, management organizing, and controlling the

market.

MGT61-785 AUANLTIDDNLUULAZNISNAIUINENA U9 4 (3-2-7)
Design Thinking and Product
Development
JriUalenalsdndnuldinmadalunisfuniwasiaunlede
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This course gives students the opportunity to practice the
techniques for finding&developing ideas; students will learn basic design
concepts, design process, product types, and creativity linking to product design
and business creation development. At the end of the trimester, students will

offer the product design work.

3.1.4.3 NuIAIVIAIN
ACT61-713 NOUNIYFINAUALNITNIEDINS 4 (3-2-7)
Business Law and Taxation
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This course is designed for students to understand the
general principles of civil law and commercial law, the partnerships law, the
limited company law, the business contracts, the bankruptcy law, the systems
and collection of tax in Thailand, tax policy and tax planning for business
decision; students will also be able to analyze tax problems related to business

via case studies.

ACT61-714 FIU9IUNTRULAZNTITIATIZAIUNITIRUY 4 (3-2-7)
Financial Report and Analysis
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This course is designed to introduce the accounting

information, presented in financial reports and financial statements with
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accounting standards; students will learn how to use accounting information
effectively; students also practice using techniques& tools to analyze the
financial statements by financial software package. In addition, the training of
data analysis can be used for decision making. Finally, students will learn the

financial policy of the business via various case studies.

BUS61-625 N153LATILHTIND 4 (3-2-7)
Business Analytics
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This course gives students the opportunity to practice the

analytical techniques of big data for management decisions; students will learn
about the concept of management decision-making, the overview applications,
the fundamental platforms -such as Hadoop, Spark, and other tools-, using the
computer programs to analyze data, introduce the visualization issues on Big

Data Analytics; students will have the fundamental knowledge on Big Data

Analytics to handle various real-world challenges. At the end of the trimester,

the students will present results of the business analysis and prepare a

standardized education report.

BUS61-726 N139ANT33INATENTNUTENA 4 (3-2-7)
International Business
Management
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This course is designed to introduce the concepts of
international business operations; students will learn the problems and obstacles of
international business operations, business culture, economy, politics, society,
technology, and competition -which affect to marketing, financial&international
business strategy, and International business operation- by using case studies and
class discussion. At the end of the trimester, the students will present the results of

an international business analysis, and prepare a standardized education report.

BUS61-727 nMsAATEAleUTinanian1sian1miegna 4 (3-2-7)
Quantitative Analysis for Business
Management
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This course is designed to introduce the quantitative models
for business problem solving, students will learn and practice the linear
programming, the transportation problems, the network analysis, the game
theory, the resource allocation, the quantitative simulation, and other
quantitative models for business management; students will also be able to use

statistical analysis software.

BUS61-728 n1siannsgsiivednededy 4 (3-2-7)
Sustainable Business Management
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This course will focus on the sustainable management in

enterprises by using a problem-based learning, intended for students to

understand the clearly definition of sustainable management, and the feasibility
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of the sustainable economy; students will learn the linkage of the environmental
protection&organizational management by exploring the financial&managerial

technique challenges, and political for manage a sustainable environment and

economy.

FNC61-651 N153ANIINITRUTINAYNS 4 (3-2-7)
Strategic Financial Management

vrUsAUnaU: ACT61-611 n13UgYaN13RU

Prerequisite: ACT61-611 Financial Accounting
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This course is designed to introduce the concepts of the
Strategic Financial Management; students will learn and practice the program in
financial analysis, decision making, risk and return. In addition, students will learn the
concepts and strategies of capital management, investment, financing, capital
structure, valuation of financial assets, cost of capital, dividend policy, mergers and
financial strategies for solving others financial problems of business via case studies.
At the end of the trimester, the students will present the results of the business

financial analysis, and prepare a standardized education report.

LGT61-761 N159AN1IN1IANTUIU 4 (3-2-7)

Operations Management
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This course is designed for students to understand the
concepts of operations management; students will learn the process and
function of operations management, the product&service design, the
analysis&planning of  manufacturing&service process, the job standard
determination, the operations control, the quality management, the inventory
management&control techniques, the external environment affecting operations
management. This course focuses on case studies. At the end of the trimester,
students will present the operational management plan, and prepare a

standardized education report.

LGT61-762 n1sdanisladafnduazlygguniu 4 (3-2-7)
Logistics and Supply Chain
Management
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This course is designed for students to understand the
concepts of logistics management; students will learn the process of
transportation -to customer delivery-, the inventory management, the warehouse
management, the information technology for logistics, the concepts of supply
chain management within and between countries, the supply chain performance
measurement, the implementation of logistics, and supply chain management
strategies to increase productivity and sustainability. This course focuses on case
studies. At the end of the trimester, students will present the project of logistics

and supply chain management, and prepare a standardized education report.
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MAR61-641 noANsIUEUITNALAZN1IANITNIINETA 4 (3-2-7)

Consumer Behavior and Marketing

Management
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This course is designed to introduce the concepts of
consumer behavior and modern marketing management; students will learn the
roles and importance of technology development affecting consumer behavior
and marketing management, marketing analysis, consumer behavior, market
segmentation, target market selecting, marketing strategies for competitiveness,
the roles of marketing information, marketing mix analysis, marketing planning
and strategies of various types of business and consumer demand. At the end of
the trimester, students will produce high quality reports on consumer behavior

and marketing management.

MAR61-742 N9 UNULAZNALNSNIINITAAIN 4 (3-2-7)
Marketing Strategies and Planning
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This course gives students the opportunity to technical
practice for marketing situation analysis; students will learn and practice to
formulate the marketing objectives&goals, characteristics, importance and
process of marketing strategy formulation for consumer market, industrial market,
service market, social network market, marketing planning process, and suitable
formulated marketing strategies for market situation. This course emphasis on
leaning via case studies and discussion. At the end of the trimester, students will
present the project of marketing strategies and planning, and prepare a

standardized education report.

MGT61-783 MaUAsULUAILASRALBIANTS 4 (3-2-7)

Organization Change and

Development

Fgiidaleniaeliindnulalnlnszinisdsuniases
anmndeuiiinansznusesddnis thanwiazldiseuinagndazimaiinisnisdnnng
sonswdsuudas fsluseduilianyana ndu uazesdnis uenaniliindnunagld
Saui‘iﬁmm’mmaqﬁmﬂﬁaﬁaq%’umimﬁauwaq Hymlunisidsuutasesdnis ms
sosuuaziumeudle TumsdnwadldnsdAnuvnazmseivsedundn Weduannie
FeuinAnwaginisiauemernunsdinwnisiUasuwlauasiauiesdnisuasda
31emu‘vmmﬁﬁﬂwﬂa&mﬁmmgm

This course gives students the opportunity to practically
analysis for environmental change affecting organization; students will learn the
strategies&techniques management for changes at the individual, group and
organization level. In addition, students will learn how to develop an organization
to support changes, resistance to organizational changes and problems solution.
This course emphasis on learning via case studies and discussion. At the end of
the trimester, students will present the case studies of the organization change

and development, and prepare a standardized education report.

MGT61-784 ﬂ']i’ffllﬂﬂ’liﬂ']igaﬁ’liuaSﬂ’liL’ili'il'lﬁiﬂiﬂQ 4 (3-2-7)
Communication Management and

Negotiation

rdleantuuiiowuzinkuIRangun1deas UnAnwaslazeus

Y
aa v

NINUUNUIMLAEITMSINEUNIToYR N15HRA1TIURIANITIAZUBNBIANITLARTNA

48



fifiunisdndaeietnenisioasiduszaniam iauﬁqgmmu LazinAdalun191953
soseuiieliinystloviigeaaunodnis lunisAnuasiunsiinUjdfuazasefuse
Juman lumeuwinevesnian1sAneinAnyiagdila@uenIsuansunum

This course is designed to introduce the communication
theory concept; students will learn and practice the roles&methods of
communication -both inside and outside of the organization in digiatal era-, the
effective communication networking, the patterns and techniques of negotiation
for maximization of organizational benefits. This course emphasis on practical

and discussion. At the end of the trimester, students will present the role play.

MGT61-786 N13FATIZAUIANTTUNNGIND 4 (3-2-7)
Business Innovation Synthesis
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This course gives students the opportunity to synthesis the

business innovations; students will learn and synthesis the business innovations

of any kinds in evolutionary terms. In addition, students will practice to analyze
the causal factors and influences on the business innovation development -both
present and future- by discussion and presentation. This course emphasize on
case study and discussion. At the end of the trimester, students will present their
case studies of business innovation synthesis and prepare a standardized

education report.

nuININYITNUSHAZNIIAUATIDETY
MBA61-910 n13AuAdNdaTE 7 wdqenn
Independent Study
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This course gives students the opportunity to practice their
studies and research on the issue of research related to business deveopment
and innovation management, or a business plan under the supervision of the
advisor. At the end of the study process, students will present with standardized

research and educational reports.

MBA61-921 INYIUNUS 15 %inein
Thesis
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This course gives students the opportunity to practice their

studies and research on the issue of research related to business deveopment

and innovation management under the supervision of the advisor. At the end of
the study process, students will present with standardized research and
educational reports, academic publications are also published in national

journals
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